PENGARUH RELIGIUSITAS, PENGETAHUAN PRODUK, CITRA
MEREK, DAN KESADARAN HALAL TERHADAP KEPUTUSAN
MEMBELI KOSMETIK HALAL PADA PEREMPUAN MUSLIMAH
MILENIAL DI KABUPATEN BANDUNG

THE INFLUENCE OF RELIGIOUSITY, PRODUCT KNOWLEDGE,
BRAND IMAGE, AND HALAL AWARENESS ON THE DECISION TO
BUY HALAL COSMETICS ON MILENIAL MUSLIM WOMEN IN
BANDUNG DISTRICT
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