
 

 

CONTENTS 

 

 

APPROVAL PAGE ………………………………..…………………..…… 

LEGALIZATION …………………………………………………………... 

DECLARATION OF OWNERSHIP ……………………...………….…… 

PREFACE …………………………………………………………..….…… 

ACKNOWLEDGEMENTS ……………………………………………...… 

ABSTRACT …………………………………………………..…..………… 

ABSTRAK …………………………………………………………..….…… 

MOTTO …………………………………………………………..….……… 

DEDICATION …………………………………………………………..….. 

CONTENTS …………………………………………..……………..……… 

LIST OF TABLES ……………………………........................................….. 

LIST OF APPENDIX ……………………………......................................... 

 

CHAPTER I      INTRODUCTION…………………………………….…... 

1.1. Research Background ……………...………………….…. 

1.2. Research Questions.…….………….……........................... 

1.3. Research Objectives ……………………………………… 

1.4. Research Significances ………………..…...…………….. 

1.5. Previous Studies ………………………………………….. 

1.6. Definition of Key Terms …………………………………. 

1.7. Organization of Writing……………………………........... 

 

CHAPTER II      THEORETICAL FRAMEWORK ….....………………... 

2.1. Pragmatics as A Study of Speaker’s Meaning …………… 

2.2. Context of Speech …………………………...…………… 

2.3. Conversation or Dialogue in Movies …………………….. 

2.4. The Theory of Grice's Maxims …………………………... 

2.4.1. The Maxim of Quantity ……………………………. 

2.4.2. The Maxim of Quality ……………………………... 

2.4.3. The Maxim of Relation ……………………………. 

2.4.4. The Maxim of Manner …………………………….. 

 2.5. The Difference between Flouting and Other Types of 

Non-Observance Maxims …………………………............ 

2.5.1. Opting Out ……………………...………………….. 

2.5.2. Violation ……………………...……………………. 

2.5.3. Infringement ……………………...………………... 

2.5.4. Flouting ……………………...……………….......... 

2.5.4.1. Flouting The Maxim of Quantity …….......... 

2.5.4.2. Flouting The Maxim of Quality ……............ 

i 

ii 

iii 

iv 

vi 

vii 

viii 

xi 

x 

xi 

xiv 

xv 

 

1 

1 

4 

4 

4 

5 

6 

7 

 

9 

9 

10 

12 

14 

16 

16 

17 

18 

 

18 

19 

19 

21 

21 

22 

23 



 

 

2.5.4.3. Flouting The Maxim of Relation ….…......... 

2.5.4.4. Flouting The Maxim of Manner …..….......... 

2.6. Flouting in Generating Implicature ………………………. 

2.7. The Strategies of Flouting Maxims ………………………. 

2.7.1. Giving Too Much Information …………………...... 

2.7.2. Giving Too Little Information ……………………... 

2.7.3. Using Hyperbole ...…………………...……….......... 

2.7.4. Using Metaphor ……………………...….…………. 

2.7.5. Using Irony ……………………...…………………. 

2.7.6. Using Sarcasm ……………………...……………… 

2.7.7. Using Banter ……………………...………………... 

2.7.8. Being Irrelevant ……………………...……….......... 

2.7.9. Being Obscure ……………………...……………… 

2.8. Humor and Its Relation to Flouting Maxims …………….. 

2.8.1. Hostility ……………………...…………………….. 

2.8.1. Incongruity ……………………...…………………. 

2.8.1. Release ……………………...……………………… 

2.9. Synopsis of The Three Stooges Movie …………………… 

2.10. Conceptual Framework.……….………………………… 

 

CHAPTER III    RESEARCH METHOD …………………………………. 

3.1.Research Design ……………..……………………………. 

3.2.Data and Source of Data………..……………….………… 

3.3.Research Instrument….…………..………….…………….. 

3.4.The Technique of Collecting Data ...………….................... 

3.5.The Technique of Analyzing Data ……………................... 

3.6. Data Trustworthiness ………….......................................... 

 

CHAPTER IV FINDINGS AND DISCUSSIONS…………………............ 

4.1 The Maxims Are Flouted in The Three Stooges ……..…… 

4.1.1. Flouting The Maxim of Quantity by Giving 

   Too Much Information ……………..……………… 

4.1.2. Flouting The Maxim of Quantity by Giving 

   Too Little Information ……………..………………. 

4.1.3. Flouting The Maxim of Quality by Using                        

Hyperbole ……………..……………………………. 

4.1.4. Flouting The Maxim of Quality by Using 

   Metaphor ……………..…………………….………. 

4.1.5. Flouting The Maxim of Quality by Using 

   Irony ……………..………………………………… 

4.1.6. Flouting The Maxim of Quality by Using 

   Sarcasm…………..………………………………… 

24 

26 

28 

30 

30 

30 

31 

31 

32 

33 

33 

33 

34 

34 

35 

36 

37 

38 

39 

 

42 

42 

43 

45 

46 

47 

48 

 

49 

49 

 

52 

 

57 

 

60 

 

62 

 

67 

 

71 

 



 

 

4.1.7. Flouting The Maxim of Relation by Being   

Irrelevant ……………..…………………………….. 

4.1.8. Flouting The Maxim of Manner by Being 

   Obscure ……………..…………………….………... 

4.2 The Humorous Situations Are Created by Flouting Maxims 

…………………………………...……………..... 

4.2.1. Hostility…………………………………....……….. 

4.2.1.1. Flouting Maxim of Quality Created 

Hostility……………………………………. 

4.2.1.2. Flouting Maxim of Manner Created 

Hostility……………………………………. 

4.2.2. Incongruity …………………………………………. 

4.2.2.1. Flouting Maxim of Quantity Created 

Incongruity………………………………… 

4.2.2.2. Flouting Maxim of Quality Created 

Incongruity……………………………........ 

4.2.2.3. Flouting Maxim of Relation Created 

Incongruity………………………………… 

4.2.2.4. Flouting Maxim of Manner Created 

Incongruity……………………………........ 

4.2.3. Release Was Created by Flouting Maxim of 

Quality…………………………………...... 

 

CHAPTER V CONCLUSIONS AND SUGGESTIONS……..…………… 

5.1 Conclusions …………………………………......................... 

5.2 Suggestions …………………………………….……..……... 

 

REFERENCES …………………………………………………...……….... 

APPENDIX ……………………………………………………….....…........ 

CURRICULUM VITAE ………………………………………………........         

 

75 

 

88 

 

94 

94 

 

95 

 

96 

98 

 

99 

 

107 

 

112 

 

124 

 

129 

 

135 

135 

137 

 

xvi 

xix 

xxx 
 


