TABLE OF CONTENTS

APPROVAL PAGES......ittiitiiiieiieeitneetierteeetnereneernesensssensssnssssnnsssnnns [
LEGALIZATION. .. ttiitiieiteeeieetneeetnereneeeneseenesenessenssenssssnsssnssssnsssennn ii
(DECLARATION OF OWNERSHIP)..tuitiiiiiiiiiiriiriirtieeireerenreereeresennees iii
PREFACE. ... ittt ettt st st steee st ssanessassssnsssnssssnssnnnnns iv
ACKNOWLEDGEMENT ...ctuittiiiiiiriiiritertnertnertnerensennsssesenssssnnsssnnsns v
MO T T O ittt tr e tsasessssassnsasssssssssassnssssnssssassnsasanns vi
BIOGRAPHY ...ttt et eeneetneeeneeeensenesennssensssenssennssenssannsnas vii
AB ST R A C T e iiitiiiiiitiieterreteteetetresasassesesasasassssesesasassssssssosnssnnes viii
ABSTRAK ...t ttteetteetieettneetteeteeeetneseneernssennssansseenssensssensssnnssenssannsns iX
TABLE OF CONTENT ..ctuitiiiitieriteeteereteeenneeenenennerrenssnnsennssensssensssenes X
CHAPTER L.c.covevees. S ovciven. oo R .« Senavenne S ..covveinracnnannansonanse 1
INTRODUCTION. .. ttuiituriieritnirinrttnrennettuesenesensssrnssensssrassssnsssassssnssnn. 1
1.1.  Background of ProbIEM..........ccoiininneneinee et cesenenns 3
1.2, Statement Of ProDIEMS......cooiieriee st enees 3
1.3, PUrpoSe Of RESEAICN.........ccoooiiveiieceteet ettt s raenaes 3
1.4, The Significance 0f RESEAICN..........coerririverrereieriies e 3
1.5,  Conceptual FrameWOrK..........ccoooiiiviiineeceeceeecee e 4
1.6.  The Result Of Previous STUTIES........ccoueieneeneiieeneeisesisee et eieieees 5
CHAPTER Il........ i@ it hoe o it a5 gy s PO TR Sapp s+ 44454 4000 a0sasaanes 10
THEORETICAL FOUNDATION. ...cttcrtuentmeerencrenneemnseensernnsennessnsssnnn. 10
2.1, PragmatiCS.....cevveeeeeireiieiisiesieseeeessessssssessss s sss st ssssss s ese s s sesesesesesessssssns 10
2.2, POLILENESS TNEOIY ..ottt ettt 11
2.3, Face-Threatening ACt...... ettt 12
2.4.  POlItENESS STrAtEQIES.......oveveieecieerresieeiset ettt 14
2.4.1. Bald On-Record Strategy.........coveriiiriiniiiiiieie e 15
2.4.2. Positive Politeness Strategy.........coovvviiiiiniiiiiiii e 17
2.4.3. Negative Politeness Strategy..........covviiriiiiiiiiiiiieieiea, 18
2.4.4. Off Record Strategy........coooviniiiiii i 28

2.5, ChOICE OF SrAtEQY.....c..covurverrierrieiiee et siissssssestess s esenes 34



2.8, TV e ettt ee et s ee et eeeeseeeeeeee e eeeeeeeeeaeeeaeseeeeeenaennaeseas 38

CHAPTER H.uaienieiiieeeieeeete et seseies e sesensensnesenssenssnssennssnnn. 41
RESEARCH METHODOLOGY ..cuitiiitiinirinirerenirneenreseesencsnssnsensss 41
5.1, Research Method.........ccoiiirrrireerses st 41
0.2, DAL ..ee ettt e 42
3.2.1. S0UICE OF Data.......eineieiie e 42
3.2.2. Sample of Data........ooviiiie e 42

5.3.  The Technique of Collecting Data...........ccccoeuovurrrrrerreirerriereieieseeeeeeine 47
5.4.  The Technique of Analyzing Data.........cccooucreemeermeeneereenneneiesrreccieenenen. 48
CHAPTER IV ettt eeestie e stnesenesensenesenssansencssnssnsssnssensses 50
DATA ANALYSIS. ..o eeiieieitiiuieenereererenernneeensenssncenssencsrsssessnssnssssnnnns 50
4,1,  Off Record Strategies used by Netizen in the comments of CNN Tweets........ 50
4.1.1. Invite conversational implicatures....................cooiiiiiinn 50
4.2. Be Vague or Ambiguous: Violate The Manner MaxXim...........ccoceenneenns 83
CHAPTER V. eeiicieiietteteeteeseeseeensenesensnssanssenssnssenssnsssnssenssnnn. 100
CONCLUSION AND SUGGESTION....cuttuiiiurerenrenererencrencensnncsennn 100
5.1, CONCIUSION. ..ottt ettt sss st st 100
5.2, SUQGESTION. ...ttt sesses e et ssssss st s s sss s sss st ens e 101

BIBLIOGRAPHY euiiiiiiiiiiiiiiiiiiiiiettiniiicitein et cnacansenenaeenn. 102



