CONTENTS

APPROVAL ..ottt bbb bbb [
LEGALIZATION L.t e e e e e e e e e e I
DECLARATION OF OWNERSHIP .....ccoooiiiiiiiicecceeee e iii
PREFACE ...ttt bbbttt bbbttt 1\
ACKNOWLEDGEMENTS. ..ottt v
ABSTRACT .ottt ettt et st et et be e et et es Vi
ABSTRAK .. bbb vii
CONTENTS ettt es viii
LIST OF TABLE ...ttt X
CHAPTER | INTRODUCTION. ..ottt 1
1.1 Background of the Research .........ccccccocevvevveiciieieece e, 1

1.2 Research QUESLIONS ........cecueieeieieenieeieseesieesee e sreeie e e 5

1.3 Research ODJECHIVE. ........c.coeeiiiiieiiiieeee s 5

1.4 Research SignifiCancCe ..........cccoveiieiiiie i 6

1.5 Definition of Key TeIMS .......cccoviiiiiiiiieiee e 6

1.6 Organization of WIItiNG .........ccooovririniiieee e 7

CHAPTER Il  THEORETICAL FRAMEWORK ......ccccooiiiiiiiiiisiceeieiee, 9
2.1 Systemic Functional LinguisticS (SFL) .......c.ccccvvvriniiiiniinnn, 9

2.2 TraNSIIVITY ..o 10

2.2 IPrédesseb AL, LS LANM INELGERL. . 13

2.2:1.1'Material ProCess .. ..ot 13

2.2.1.2 Mental ProCESS ...ivevveieeeiieiesiiesie e 14

2.2.1.3 Relational ProCess........ccccccevveveevieiieie e 18

2.2.1.4 Behavioral ProCess........cccocvvvveiverenieeseene e 19

2.2.1.5 Verbal Process.........ccoevvieiieiicie e 20

2.2.1.6 Existential Process ........cccocevvvevveienieeneere e 21

2.2.1.7 Meteorological Process.........cccceevveveeneevieseesieesnenn 22

2.2.2 PArtiCIPANTS ...c.eeuveieiieiiesieseeeeee e 22

2.2.3 CIFCUMSEANCES ...o.vvveieeciee ettt 23

2.2.3.1 Circumstantial Elements.............cccooevvivviiveieiiennn, 24

2.3 AAVEItISEBMENT ..o 29

viii



CHAPTER Il METHODOLOGY ....c.ccoiiiiiiiiiiii s 32

3.1 Research Method ...........cccoceeiiiiiiciiccecce e, 32
B2 DALA ....eiiiiicee e 33
3.3 S0Urce Of DAta ....c.eoevvieeiiiiiciee e 33
3.4 Technique of Collecting Data ...........cccoeveienciciinieieee, 34
3.5 Technique of Analyzing Data ............cccceveveiieeieeceee e, 34
CHAPTER IV FINDINGS AND DISCUSSIONS........ccccoeeeiieeeecee e 36
4.1 Process Types in the Electronic Brand Advertisements on
INTEINET oo e 36
4.2 Circumstantial Elements in the Electronic Brand
Advertisements on INternet ...........ccccvevveiieevie e 76
CHAPTERV CONCLUSION AND SUGGESTION......cccccoveiieiieciee e 96
5.1 CallElusion.i.. it e B s 96
5.2 SUQUESHION ......oceiiieiicee ettt et s 98
REFERENCGES ...ttt ettt et be e ste e be e sree s Xiv

APPENDIX



